
 

2021 Midwest Life Calendar Competition  

Terms and Conditions 
 

GENERAL 

 
1. You must complete the online entry form and confirm your agreement with these terms and 

conditions.  
2. Entries must be submitted by 4pm on Thursday 4 March 2021 
3. Your entry must meet the technical specifications specified below.   
4. Inclusion of any photograph is subject to selection by the panel. The decision of the panel is 

final and no correspondence will be entered into. 
5. Finalists will be notified via email by a representative of the City of Greater Geraldton by 

Thursday 18 March 2021. 
6. Chosen images will be used to produce a 2022 calendar.  
7. Chosen images will be exhibited on the mall banners from the 28 April – 23 May 2021 then 

again from the 4 June – 30 September 2021.   
8. The City reserves the right at any time to disqualify any individual who the City reasonably 

believes has breached any of the terms and conditions.  
 

ELIGIBILITY  

1. This project is open to entrants residing within the Midwest region.  
2. There is no age limit on entering. For participants under 18 years of age a parent or guardian 

consent is required.  
3. This opportunity is open to photographers of all experience.  
4. City of Greater Geraldton employees shall not be eligible to submit entries.  

 

ARTIST REMUNERATION  

1. If your entry is successful you will be paid a fee of $100.  
2. The City will fund the printing of your image for the purpose of the calendar and mall 

banner.  

CRITERIA FOR SELECTION 

Applications will be assessed based on:  
 
a. A relationship to the theme ‘Midwest Life’ – this could include but not limited to: 

family lines, traditions, customs, horizon, changing seasons, connection to country or 
exploration; and 

b. Artistic merit and innovation of the works proposed.  
 

TECHNICAL SPECIFICATIONS 

1. Successful applicants must provide a final image ready for print in high resolution digital 
format (JPG or PDF), 2MB in size and portrait orientation. 

2. Images will be reproduced and scaled to fit the final dimensions of the calendar and banners.  
3. Please note that images will be cropped if they don’t fulfil the ratio and size.  
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4. Images must be of high quality (for example, sharp, clear, good contrast images) for the 

reproduction and printing process. 
5. While the City will take care to ensure the integrity and quality of the reproduced image, you 

acknowledge enlargements and slights variations to the image may result from adapting the 
original image to the correct format or due to the printing process. 

 

SUBMISSION GUIDELINES 

 
1. All entries must be made through the online form. Go to www.cgg.wa.gov.au search 

“Calendar Competition” and follow the steps to submit your design. 
2. Limited to three photos per artist.  
3. All images entered must be submitted by the entrant.  
4. Images must address the theme ‘Midwest Life’. 
5. Images must be within the Midwest region (this includes Mullewa, Greenough, Hutt Lagoon 

and the Abrolhos Islands).  
6. The image should not portray or depict material in a way which discriminates against or 

vilifies a person or section of the community on account of race, ethnicity, nationality, 
gender, age, sexual preference, religion, disability, mental illness or political belief. 

7. Images must not plagiarise the work of any other person. 
8. Images must not contain watermarks or any identifying branding of the entrant.  
9. The City has no time restrictions on when an image was taken.  

 

COPYRIGHT AND MORAL RIGHTS 

1. You grant the City the right to: 
a. Maintain a digital copy of the image for the purposes of: 

 Publicity and promotion of the exhibition, through our website and 
social media channels. 

 Creating a non-commercial archive of the exhibition 
b. Produce a 2022 calendar with the chosen images. 
c. Reproduce and exhibit the chosen images on the mall banners. 

2. You warrant that you are the owner of all intellectual property rights in the image. 
3. The copyright remains the property of the entrant.  
4. Enlarge and adapt the image to fit the printing format. 
5. A credit will always be stated wherever an image is used to acknowledge you as the 

creator of the image. 
6. The entrant accepts that their image is in a public space and that therefore the City can 

take no responsibility or liability for any damages, natural or otherwise.  
 


